
How to build a 
content 
marketing 
strategy for your 
small business.



Creating content that addresses what your customers want and need 

from you shows that you truly understand them. This empathy is the 

first step to building lasting emotional relationships that bring them 

back to your store as a repeat customer in the future.

Content also helps establish you and your brand as an expert. By 

focusing on what’s important to your customers and how your brand can 

help them achieve it, you differentiate yourself as a brand that knows 

what they’re talking about and carries authority in your industry.

Most importantly, content is the best way for you to stop selling and 

start helping. With an effective content marketing strategy, you set 

yourself up as a brand that cares more about what you can give your 

customers than about what they can give you, further solidifying the 

powerful emotional connections that turn into sustainable growth.

Acquires new customers by teaching them 
something new

How content 
marketing builds a 
sustainable business



As ecommerce has quickly made it easier for anyone to set up a store, 

customers are becoming overwhelmed with how many choices they 

have. This “brand fatigue” has increased their desire to buy from real 

people — not just another brand.

Content invites customers into unique experiences with your brand that 

gives them a glimpse of who you and your team are. Through your tone 

of voice, style, and the types of content you create, you make your team 

more accessible and desirable to engage with. This becomes a powerful 

way to deepen each individual customer’s connection to your brand. 

Encourages customer engagement by making 
your brand relatable

Learn more about what real customer engagement is and why it’s 

important on the Smile blog.

KEEP READING

Customer engagement: 
how often a customer completes valuable 

brand-focused actions.

https://blog.smile.io/what-is-customer-engagement-and-why-is-it-important


When you invest in building quality content, you offer your customers 

more value than competitors who only offer products and services do. 

This additional value encourages strong reciprocal relationships that 

increases your customers’ desire to share your brand with others, 

engage over time, and shop with you in the first place.

While you can build this two-way exchange of value with any and all 

content you create, loyalty programs are particularly good at it. Better 

yet, they perfectly complement all other types of content you can create 

by becoming the perfect vehicle for promoting and distributing it.

No matter what content you choose to create, the additional value it 

provides your brand experience will make sure customers are 

consistently picking you as their first choice.

Retains more customers by offering ongoing 
additional value



• Consider who you’re making content for to ensure 

every piece is valuable

• Respect what your audience knows and doesn’t know

KNOW YOUR AUDIENCE

• Acquire more customers

• Encourage existing customers to come back in the 

future

KNOW YOUR GOALS

The elements of a 
successful content 
marketing strategy
There are 5 requirements for success:



Learn which channels will work best for your business 

with our free expert’s guide.

GET THE GUIDE

• Determine a process for sharing every piece of content 

you create to make sure your customers can find it

• Choose the channels you’d like to use to promote your 

content

PROMOTE AND SHARE YOUR CONTENT

• Decide what you’re going to build and when

• Coordinate content with brand events like product 

launches, announcements, and promotions to 

guarantee as much value as possible

DEVELOP A CONTENT SCHEDULE

https://learn.smile.io/hubfs/learn.smile.io/eBooks/The%20Marketing%20Channels%20Every%20Small%20Business%20Owner%20Needs%20to%20Succeed.pdf


• Consider who you’re making content for to ensure 

every piece is valuable

• Respect what your audience knows and doesn’t know

ANALYZE YOUR SUCCESS

Not sure how to effective analyze the effectiveness of 
your content marketing strategy? Moz has got you 
covered.

LEARN MORE ABOUT CONTENT ANALYTICS

https://moz.com/beginners-guide-to-content-marketing/analysis-reporting


Based on your goals, audience, and resources, there are a number of 

different types of content you can create for your customers. 

These include:

The most effective content marketing strategies are made up of a 

combination of these formats. WIth more than one type of content to 

choose from, you create an experience that helps every customer (both 

new and returning) find something valuable.

Types of content you 
can create

Social mediaCase studies

Live streamsVideoBlog posts



How to create effective blog content:

• Choose topics that reflect your customers’ needs and common 

pain points

• Write about what you know to reinforce your expertise

• Choose a tone of voice that matches the rest of your brand and 

makes you sound human and approachable

• Include your products as a way to help readers achieve a desired 

outcome

• Make yourself the go-to source by consistently creating content 

(ideally on a weekly or bi-weekly basis)

Why you should start a blog:
• 84% of customers make purchases after reading about a product or 

service on a blog

• By creating more pages on your website, you increase your chances 

of appearing on the first page of Google by giving it more pages to 

index

• Posts are easy to share on social media and in existing newsletters 

and email campaigns

Effort: low

Blog posts



Suggested reading:

How to Write a Blog Post: A Step-by-Step 

Guide [+ Free Blog Post Templates]

7 Tips to Write a Blog Post That Converts

How to Write a Blog Post: Your Step-by-Step 

Guide to Better Content

The Beginner’s Guide to SEO

HubSpot

OptinMonster

Themeisle

Moz

What you need to get started:

• Somewhere to host your content (either as part of your own 

domain or a public hosting platform like Medium)

• Basic search engine optimization (SEO) knowledge

• A list of possible content ideas

• A posting schedule

https://moz.com/beginners-guide-to-seo
https://optinmonster.com/7-tips-to-write-a-blog-post-that-converts/
https://themeisle.com/blog/how-to-write-a-blog-post/
https://blog.hubspot.com/marketing/how-to-start-a-blog


Example: The Beauty Chef’s The Digest

Why we love it:
 

Not only is The Digest beautiful to look at, but it’s also very easy to find 

and browse through. With a clear link in their top navigation bar, The 

Beauty Chef has made their blog a significant piece of their brand 

experience with new recipes, lifestyle content, and product details being 

published on a weekly basis. This breadth of content, combined with 

their clear “Categories” sidebar makes it easy for customers to find what 

they’re looking for and, as a result, decide to make their first purchase.



How to create effective video content:

• Focus on one part of your brand or a particular product to help 

customers quickly understand the value you’re offering quickly

• Show customers how to use your products to help them visualize 

how they will fit into their lives and routines

• Focus on the value you’re delivering instead of the production 

quality. Customers care more about what you can teach them than 

what it looks like, so don’t use it as an excuse not to get started

Why you should create video content:
• Video content continues to increase in popularity, which means it 

is quickly becoming a customer expectation

• ⅓ of all online activity is watching videos

• Sites with video can increase traffic by up to 157% and increase 

time on site by 105%

• 88% of visitors stay longer on a site with prominent video

• Video content is more shareable and gets a higher priority in social 

media delivery queues

Effort: high 
but: high return

Videos



Suggested reading:

11 Tips for Creating Compelling, Authentic 

Video Content

5 Tips for Creating Quality Video Content Even 

If You’re Clueless How to Begin

How to Make a Video: a Step-by-Step Guide

How to Make a Storyboard for Video and Film: 

The Definitive Guide

Forbes

Entrepreneur

HubSpot

StudioBinder

What you need to get started:

• Somewhere to host your content (either as part of your own 

domain or a public hosting platform like YouTube)

• Storyboards (aka sketches of what each scene or shot will look like)

• A phone or other camera, directional mic, and decent lighting

https://www.studiobinder.com/blog/how-to-make-storyboard/
https://blog.hubspot.com/marketing/make-a-marketing-video
https://www.entrepreneur.com/article/306143
https://www.forbes.com/sites/forbesagencycouncil/2018/07/07/11-tips-for-creating-compelling-authentic-video-content/#f900b5317d63


Example: Gaiam

Why we love it:
 

Gaiam’s YouTube channel is a great example of how to effectively tailor 

your video content to your audience. With a number of different 

playlists and styles of video, they’ve made their brand’s vision and 

expertise accessible to everyone in bite sized pieces. 



Example: Emily Ley

Why we love it:
 

Unlike Gaiam, Emily Ley hosts their tutorial and webinar videos on their 

site. This makes it easy for anyone browsing their store for the first time 

to find and take advantage of their video content. With easy 

organizational tags and friendly cover photos, Emily Ley’s video library 

gives every customer an excuse to stay and experience all of the value 

their brand has to offer.



How to run effective live streams:

• Make eye contact with your audience to make what you’re sharing 

more interesting and relatable

• Get comfortable with making mistakes and being unscripted — 

this will make your feel less robotic and more authentic

• Take your customers behind the scenes of your brand with things 

like office tours, “meet the team” segments, and new product 

reveals

Why you should run live streams:
• 63% of people between the ages of 18 and 34 watch live streaming 

content regularly, indicating that this is a type of content 

customers expect and look forward to engaging with

• Live videos are watched longer than pre-recorded videos 

• 87% of audiences are willing to watch live stream content online if 

it takes them behind the scenes

• More interactive than other forms of content because it happens in 

real time

Effort: high 
but: high return

Live streams



Suggested reading:

How to Start Live Streaming: Equipment, 

Platforms, and More

6 Best Online Tools to Live Stream Your Event 

Online

8 Ways to Run a Successful Live Stream

Boxcast

Capterra

Meltwater

What you need to get started:

• A platform to host your live stream (either as part of your own 

domain or a social media platform like Facebook or Instagram)

• Clear content outline and timeline

• Promotional schedule to encourage followers to turn on alerts for 

live content

• A phone with a camera, directional mic, tripod, and decent 

lighting

https://www.meltwater.com/uk/blog/8-ways-successful-run-live-stream/#
https://blog.capterra.com/free-live-stream-tools-event/
https://www.boxcast.com/blog/how-to-start-live-streaming


Example: SHEFIT

Why we love it:
 

SHEFIT has built their brand around getting their customers involved, 

and their live streams are no exception. From new product launches to 

behind the scenes videos at product photoshoots, the SHEFIT team uses 

live streams as a way to start conversations with their customers by 

inviting them to share comments and questions throughout the 

broadcast. This invitation to participate paints a clear picture: SHEFIT 

puts their customers’ experiences with their content first. 



How to write effective case studies:

• Focus on quotes and other information that reinforces your 

expertise

• Avoid sales-y language to separate your case studies from ads or 

other transitional acquisition strategies

• Use as many customer quotes as possible to let them tell their 

story in their own words

• Include pictures of your customers and products to create positive 

associations between the two

Why you should build case studies:
• Case studies create social proof and build trust by letting existing 

customers talk about your brand in their own words

• Customer testimonials demonstrate how your brand can add value 

to new customers’ lives

• Distinguishes you from competitors who aren’t willing to put in 

the effort to build them

Effort: medium 

Case studies



Suggested reading:

CoSchedule

Neil Patel

HubSpot

How to Write a Powerful Case Study That 

Converts Leads Into Customers

8 Tips for Creating a Great Case Study

How to Write a Case Study: Bookmarkable 

Guide & Template

What you need to get started:

• Somewhere on your website to host your content 

• A list of customers willing to be featured or an invitation for 

customers to submit their experiences 

https://blog.hubspot.com/blog/tabid/6307/bid/33282/the-ultimate-guide-to-creating-compelling-case-studies.aspx
https://neilpatel.com/blog/creating-a-great-case-study/
https://coschedule.com/blog/how-to-write-a-case-study-examples-templates/


Example: MudLOVE’S Stories

Why we love it:
 

MudLOVE encourages their customers to share their experiences with 

their products as part of their Inspire campaign. Through words and 

pictures, their customers are able to join the conversation around the 

MudLOVE brand and join a community of customers with similar 

experiences. These emotional stories not only bond customers to each 

other, but also help build connections with the brand that new 

customers want to experience as well.



How to create effective social media content:

• Include user-generated content as a way of building trust with 

potential customers through social proof

• Start conversations with new and returning customers by asking 

questions and engaging with customer feedback

• Choose a tone of voice that matches the rest of your brand and 

makes you sound human and approachable

• Be prepared to share content on a regular basis (either daily or 

weekly)

Why you create social media content:
• 3 out of 4 customers consult social media before buying

• Easy way for both new and returning customers to engage with you

• 60% of customers will continue engaging with brands after making 

a purchase

• It’s the easiest and cheapest type of content to create on a regular 

basis

• More interactive than other forms of content because it happens in 

real time

Effort: low 

Social media



Suggested reading:

Entrepreneur

Hootsuite

Sprout Social

Developing a Hardcore Social Media Content 

Strategy in 5 Steps

How to Create a Social Media Marketing 

Strategy in 8 Easy Steps

The Must-Have Social Media Content Strategy 

for Your Brand

What you need to get started:

• Social media accounts on platforms your target customers use 

(such as Twitter, Facebook, or Instagram)

• A list of possible content ideas and corresponding captions

• A posting schedule

• Content scheduling software (such as Hootsuite or Sprout Social)

https://sproutsocial.com/insights/social-media-content-strategy/
https://blog.hootsuite.com/how-to-create-a-social-media-marketing-plan/
https://www.entrepreneur.com/article/276646


Example: inkbox

Why we love it:
 

By including a large Instagram banner on their homepage, inkbox has 

made both their own and their customers’ content a huge part of their 

site’s appeal. This visual affirmation, combined with the customer 

rating scale below it and how frequently they share social content, 

makes inkbox’s social content powerful proof of their brand’s credibility 

and how other customers feel about them.



Example: Spectrum Collections

Why we love it:
 

Spectrum uses their 

different social accounts 

to host different types of 

content that all speak to 

their personality and 

target customer. From 

product releases to 

promotions and customer 

feedback, their social feeds 

are the go-to place for 

updates on the brand, 

their products, and what 

their customers need to 

know about the next big 

thing in beauty brushes.



Digital Marketing Magazine
“3 out of 4 Consumers Consult Social Media Before Buying”

Livestream
“62 Must-Know Live Video Streaming Statistics”

LYFE Marketing
“Top 10 High Performing Types of Content Marketing”

Prepare1
“How Blogs Influence Your Purchase Decisions [Infographic]

Tech Jury
“Live Streaming Statistics Every Marketing Should Keep in Mind in 

2019”

Sources

https://digitalmarketingmagazine.co.uk/social-media-marketing/3-out-of-4-consumers-consult-social-media-before-buying/1659
https://techjury.net/stats-about/live-streaming/
https://livestream.com/blog/62-must-know-stats-live-video-streaming
https://www.lyfemarketing.com/blog/types-of-content-marketing/
http://www.prepare1.com/blogs-influence-purchase-decisions/
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